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Table 21.6. How coffee elements perform in the conjoint study among respondents who crave coffee at dif-
ferent times of the day

Time of day when respondent says he craves coffee
As soon as |
Total wake up in Al breakfast Mid- Mid- Just after
panel the morning time morning afternoon dinner

Base size 274 210 76 &7 Fi) 34
Additive constani 438 49 45 53 47 44
As so0n as | wake up

in the morning
Premium quality . . .

the best Coffee in

the whole world 8 g 10 11 4 3
Fresh grownd and

brewed coffee 7 7 8 9 [ 3
Prepared just to your

liking . . . add

whatever your hear

desires 6 7 4 9 3 7
At breakfast time
Premivm guality . . .

the best Coffee in

the whole world 3 9 10 11 4 5
Fresh ground and

brewed coffee T 7 8 9 fs 3
Made with 100%

Caolumbian coffes

beans b 7 7 9 i 3
Midmoming
Premium quality . . .

the best Coffee in

the whole world 8 9 10 11 4 -]
Fresh ground and

brewed coffes 7 7 g g & 3
Prepared just to your

hiking . . . add

whatever your heart

desires f 7 4 9 3 7
Made with 10045

Columbian coffee

beans i 7 7 9 0 3
A quick refresher for

when you're on the

rumn 2 2 -1 7 =1 3
A special treat . . .

you will savor

every sip 4 4 4 6 3 5
Drinking it makes all

the stress just melt

awiay 2 2 3 5 2 -3

Data courtesy of It! Ventures, Inc.



